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Jeong, Y. (2012). Read responsibly: The processing of warning messages by young
adults in differing message conditions, American Academy of Advertising (AAA),
Myrtle Beach, SC.

Kulkani, A., Jeong, Y., & Christensen, B. (2011). Age and gender consideration of
female models’ sexuality in fashion magazine advertisements, International
Communication Association (ICA), Boston, MA.

Jeong, Y., & Kim, Y. (2010). Finding the right spot: The effect of the length of
preceding and succeeding ads on television advertising effectiveness, Association
for Education in Journalism and Mass Communication (AEJMC), Denver, CO.

Jeong, Y., & Lee, S. (2010). A study on the news values of international disasters:
Change of determinants on news coverage of international disasters in the U.S.
news media, International Communication Association (ICA), Singapore, Singapore.

Jeong, Y., & Park, H. (2010). The influence of political, socioeconomic, and cultural
superstructures on forming global public interests on the Internet, International
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Jeong, Y., Kulkani, A., & Kim, N. (2010). Circulation and geographic determinations
of advertising placements in Internet newspapers, International Communication
Association (ICA), Singapore, Singapore.

Kulkani, A., & Jeong, Y. (2010). Impact of endorser and message appeal on the
success of an online AIDS PSA, International Communication Association (ICA),
Singapore, Singapore.

Jeong, Y. (2010). The impact of commercial break position on advertising
effectiveness in different mood conditions, American Academy of Advertising (AAA),
Minneapolis, MN.

Jeong, Y., & Porter, L. (2009). Advertising in a live drama: Audiences’ game
involvement in the Super Bowl and advertising effectiveness, Association for
Education in Journalism and Mass Communication (AEJMC), Boston, MA.

Jeong, Y., & Varma, T. (2009). A study on the news values of international disasters:
Determinants of news coverage of international disasters in the U.S. news media,
Association for Education in Journalism and Mass Communication (AEJMC), Boston,
MA.

Jeong, Y. (2009). The effectiveness of the length of commercials in different types of
television programs, International Communication Association (ICA), Chicago, IL.

Jeong, Y., Varma, T., & Mahmood, R. (2009). Convergence or globalization: An
examination of the influence of the superstructures on Korean public opinion on
the Internet, International Communication Association (ICA), Chicago, IL.

Jeong, Y., & Tran, H. (2008). Detecting pod position effects in the context of multi-
segment programs: Implications from four Super Bow! broadcasts, Association for
Education in Journalism and Mass Communication (AEJMC), Chicago, IL.
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Jeong, Y., Kim, K., & Shin, W. (2005). Agenda building function of Internet
searches: Measuring the unique contribution of the public agenda on the media
agenda, International Communication Association (ICA), New York, NY.

Jeong, Y., & Kim, K. (2005). Advertising in sports broadcasts: Relationship between
context effects and positions of commercial break, Association for Education in






JEONG - 11

Assistant coordinator, Dow Jones Newspaper Internship Program & Knight
Foundation’s Institute for Midcareer Copy Editors, directed by Professor Bill Cloud,
the School of Journalism and Mass Communication, The University of North
Carolina at Chapel Hill (Summer 2004)

Part-time research assistant, Korea Broadcasting Advertising Corporation (KOBACO),
Seoul, Korea (Summer 1996)

GRANTS, AWARDS, SCHOLARSHIPS, & DISTINCTIONS:

[Teaching Awards]
Recipient, Donald G. Hileman Award (2024)
Recipient, Tiger Athletic Foundation (TAF) President’s Award (2018)

Recipient, AAF District 7 Ralph Sims 2015 Advertising Education Award of
Excellence (2015)

Recipient, Tiger Athletic Foundation (TAF) Undergraduate Teaching Award (2015)
Recipient, Tiger Athletic Foundation (TAF) Undergraduate Teaching Award (2013)
Recipient, Tiger Athletic Foundation (TAF) Undergraduate Teaching Award (2012)

[Research Professorships/Grants]

Recipient, Thomas O. & Darlene Wood Ryder Distinguished Professorship, Louisiana
State University (2023 - present)

Recipient, John H. Bateman Professorship, Louisiana State University (2018 — 2023)

Recipient, Remal Das and Lachmi Devi Bhatia Memorial Professorship, Louisiana
State University (2015 - 2018)

Recipient (member of Digital Advertising Research Team, DART), Doris
Westmoreland Darden #2 Professorship, Louisiana State University (2015 - 2017)

Recipient, D. Jensen Holliday Professorship, Louisiana State University (2014 -
2015)

Recipient, Bank One/Bateman Professorship, Louisiana State University (2013 -
2014)

Recipient, Joe D. Smith/Hibernia Professorship, Louisiana State University (2011 -
2013)

Recipient, Blue Cross/Blue Shield Professorship, Louisiana State University (2010 —
2011)

Recipient, Howard and Nantelle Mitchiner Gittinger Professorship, Louisiana State
University (2009 - 2010)

Recipient, Summer Research Stipend, Louisiana State University (2009)
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Recipient, Bart Swanson Professorship, Louisiana State University (2008 — 2009)

[Personal Distinctions]

University Fellow (William R. Kenan), The University of North Carolina at Chapel Hill
(2003 - 2008)

Invitee, National Communication Association Doctoral Honors Seminar, Purdue
University, West Lafayette (July 2006)

Recipient, Outstanding Graduate Student Award, Communications, California State
University, Fullerton (2003)

Member, PHI KAPPA PHI (The Honor Society), KAPPA TAU ALPHA (National Honor
Society in Journalism and Mass Communication), PHI BETA DELTA (Honor
Society for International Scholars)

Recipient, Silver Award, Student Ad Competition, Sports Seoul Newspaper Inc.,
Korea (1996)

[Other Distinctions - National Student Advertising Competition (NSAC)]
Second Place, 2024 AAF NSAC - District 7
Third Place, 2023 AAF NSAC - District 7
First Place, 2017 AAF NSAC - District 7
First Place, 2016 AAF NSAC - District 7
First Place, 2015 AAF NSAC - District 7
Fourth Place, 2015 AAF NSAC - National Final Competition (Las Vegas, NV)
Second Place, 2014 AAF NSAC - District 7
Second Place, 2011 AAF NSAC - District 7
Second Place, 2010 AAF NSAC - District 7

ACADEMIC AFFILIATIONS:

American Academy of Advertising (AAA), Association for Education in Journalism
and Mass Communication (AEJMC), International Communication Association
(ICA), National Communication Association (NCA)

ADVISORY COMMITTEE:

[Masters chaired]

Completed: Arti Kulkarni (2009); Amber Grove (2011, co-chair with Peggy DeFleur);
Cydney Palmer (2011); Mirzoyan Viktorya (2013); Ellen Sturgill (2014); lan
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[University Service]
Manship School of Mass Communication Dean search committee (2022 - 2023)
Internationalization Committee (2021 - present)

Office of Research & Economic Development (ORED) Associate Vice President (AVP)
of Social Sciences, Humanities (SSH) and Allied Fields search committee
(Summer-Fall 2019)

International Student Scholarship Committee (2016 — 2021)
LSU Global (Academics & Quality Committee, 2014 - 2021)
Faculty Senate (2015 - 2017)
LSU Discover — Undergraduate Research Funding proposal review (2018, 2021)
University advisor:
Chancellor's Future Leaders in Research, Faculty advisor (2008)
Advisor, CXC Distinguished Communicators Program:

Alicia Haefele (2009 - 2010), Ebony Nicholas (2013 - 2014), Ana Argueta (2014
- 2015)

Dean’s Representative Dissertation Committee:

John Patrick Bray (Theatre Studies, 2011); Abhishek Bharad (Agricultural
Economics, 2012-2014); Justin Ericson (Cognitive Psychology, 2013 - 2014);
Julie Henriquez (Human Resource Education, 2017); William Montgomery
(Music, 2019); Danli Chen (Marketing, 2022)

[Academic Service]
Journal reviews:

Advertising Research (Korean advertising journal), Asian Communication Research
(editorial review board)*, Computer in Human Behavior, Electronic Journal of
Communication, International Communication Gazette, International Journal of
Advertising (editorial review board)*, Journal of Advertising Research, Journal of
Asian Communication, Journal of Interactive Advertising, Journal of International
& Intercultural Communication, Journalism & Mass Communication Quarterly,
Mass Communication and Society

Conference reviews:

American Academy of Advertising (AAA), American Academy of Advertising Global,
Association for Education in Journalism and Mass Communication (AEJMC),
International Communication Association (ICA), National Communication
Association (NCA), Society for Marketing Advances (SMA)

External grant review:

West Virginia University, 2013 Senate Research Grant Application Review



JEONG - 15

[General Service]

Communication director, Korean American Association of Baton Rouge (2016 —
2018)

Committee member, Korean American Communication Association (KACA) -
Newsletter committee (2015 - 2016)

Secretary, Korean American Communication Association (KACA), (2009 - 2013)

Election Committee, Korean American Communication Association (KACA), (2011,
2013)

Principal, Korean Language School in Baton Rouge, (2009 - 2010)
Teacher, Korean Language School in Baton Rouge, (2007 — 2010; 2011 - 2013)

Outreach committee, Korean American Communication Association (KACA), (2007
- 2009)

Student board member, Korean American Communication Association (KACA),
(2006 - 2007)

Infantryman, South Korean Army, (1992 — 1993)
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